
1. First glances
GAP: Genre, Audience and Purpose: 

• Skim the text and summarise what it is about 
in a few key points.

• Make a first guess as to the genre of the text. 

• Jot down your first ideas on what the purpose 
of the text might be. 

• Estimate who the audience may be for this type 
of text. 

3. Focus on the shape
To get to grips with the content and meaning of the
text, trace its structure (the way it’s built) and
development (the direction in which it’s heading)
carefully. Think about:

• how the first paragraph introduces the topic 

• how the piece of writing ends 

• how each new paragraph moves the meaning 
forward or tells us something new 

• look for discursive markers

• look for lexical sets.

4. Zoom in on 
the language
This simply means the words and phrases the writer has 
chosen. Pick out and underline some key words and
phrases that you think are very interesting, unusual or
striking in helping to get the message across. Remember:

• emotive vocabulary is often most memorable and
provokes our feelings 

• rhetorical devices are often used for emphasis and
to try and persuade us 

• formal word choices create distance and ‘authority’ 

• informal word choices create friendliness 

• pronoun choice tells us something about the point 
of view or perspective the text is coming from, (eg
first person using ‘I’, or third person using ‘he’ or
‘she’) and how we fit in as readers, (eg talking to us
directly, ‘you’, or including us, ‘we’, ‘our’).

It’s a great idea to practise using these features in
your own writing too – it will help make things much
more interesting and help you to recognise them
when you are looking at other people’s writing.

Steps to approaching…

Reading 
and writing 

non-fiction texts
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Remember, interesting texts 
are all around you
• Read your cereal box!

• Glance at the free paper

• Check the footy results on the internet

• Dip into the autobiography of your favourite 
celeb or sports star

• Pick up a leaflet about a place you’d like to go

• Drool over a dreamy holiday brochure

• Catch up with the gossip in a lively magazine

• Follow the latest sporting events on a blog  .

2. Take a closer look
Focus on the presentation features
and think carefully about what the
designer has used. 

Can you see:

• photos, pictures and 
illustrations?

• different font sizes and styles?

• colour?

• layout features, such as 
bullets and boxed text?

Think about why these have been
chosen. Do they tell us any more
about the purpose of the text or
the audience who would read it,
eg their age group, gender or
lifestyle?



5. Piece together
your GAP evidence
• Were you right about the genre of your text? Do 

all the clues match with what we’d expect to find? 

• Can you make a firm decision about the purpose by
using your evidence to support your conclusions? 
Is there just one purpose or does your text do two
things? Perhaps informing us but being entertaining
at the same time, eg like a magazine feature. 

• Have you made a firm conclusion about the
audience, based on your close look at presentation
and language? Hopefully you can be much more
specific about who would be interested in this text. 

6. Finally
• What is the reader meant to take away from 

this text?

• What did the writer want us to know? 

• What was their intention in writing it? 

• Is there a message for us? Something we should
have learned, or something we are supposed to
want to do as a result of reading it? 

• What is this writer leaving us thinking? 

7. Now it’s 
your turn
Find another example of a text that
has the same genre, audience or
purpose and make a list of:

• the similarities 

• the differences.

Doing this will make it clear that writers work hard 
to make the text work for the GAP.

Keep a scrapbook

Artists make scrapbooks – they stick pictures and
pieces of fabric into a notebook and make notes 
about what they have done and try to use some 
of these ideas.

Writers do the same – so keep hold of any
interesting things you read and stick them in your
‘Language Scrapbook’. This might be an advert, 
a paragraph from a magazine or something you get
in a lesson. Label all the features you find and try 
to use them in your own writing.

Glossary
Audience the person or people the
text is most clearly aimed at.

Direct address when a text talks to
us directly using the pronoun, ‘you’.

Discursive markers linking and
introducing words and phrases such
as ‘however’, ‘as a result’. 

Emotive vocabulary words and
phrases that make us feel an
emotion, eg sympathy or anger 
or shock.

Exclamatory sentence a phrase 
or sentence which shows surprise,
shock or anger, ending with a !

Fact a statement that is true and 
can be proven.

Fiction a piece of imaginative writing
such as a short story or novel.

Formal language using Standard
English and polite or professional
language.

Genre the category or type of text, 
eg article, leaflet.

Imperative sentence a sentence
which gives us a command or tells 
us to do something: ‘Fill in the form
now and help this campaign.’

Informal language when we take 
a much more friendly or chatty
approach. 

Language the words or phrases 
used in a text.

Lexical sets (sometimes called
semantic fields) groups of words
related to the same theme which help
to hold a text together, eg soldiers,
trenches, gunfire, mud in the same
text would make us think of war,
more specifically World War 1.

Non-fiction a text such as a leaflet,
article, guide, brochure, advertisement
that is not a work of the imagination
and may contain facts and opinions.

Opinion a point of view that shows
someone’s feelings or attitudes 
about something.

Persuasive language language
which encourages us to think or
behave in a certain way, perhaps 
to change our opinion, make us
aware of something, or encourage
us to buy something.

Presentation feature something
visual in a text such as a photo,
illustration, bullet point, boxes,
different fonts or use of colour.

Pronoun a word that can be used 
to replace a name of a person, place
or thing – I, she, it, you, me, we.

Purpose the job a text is meant 
to do, eg advise us, inform us,
persuade us.

Register how formal or informal a
text might be – sometimes it is a
blend of both (mixed register).

Rhetorical devices special tricks 
of language that help to persuade 
us, eg lists of three, questions for 
us to think about, speaking to us 
or including us in the text by using 
‘you’ or ‘we’.

Rhetorical question a question
designed to get the reader or listener
to think about a subject rather than
give an answer. 8. Practise your

skills
Write your own text for the same GAP

Choose a new topic – something you are interested in
– and write a text in the same genre you have studied
and for the same audience and for the same purpose. 

Afterwards, label it with all the features you have used.

Play around with GAP

Now keep the same topic but change one or 
more of the genre, audience or purpose. 

Although you are writing about
the same thing, your writing
should be very different and
should use many different
features. Test this out
when you have finished.


